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OUR BRAND

The new Royal Aviation Museum of
Western Canada has defined a set of
beliefs and behaviours to reinforce among
its target audiences. When everyone
believes in the purpose, vision and values,
it creates an authentic brand experience.




OUR BRAND

Who We Are How We Do It

We are an inspirational world-class *  Share our passion
destination that tells the story

Spark personal connections
of bush flying, Canadian aerospace

and aviation. +  Tell emotional stories

Create unique and exciting

experiences

What We Do

Educate by engaging

diverse interests, senses

We preserve and promote the stories and learning styles
of aviation in western and northern
Canada while educating, entertaining Explor REIEENS

and inspiring. +  Be authentic stewards of history
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LOGO

The logo is one of the most important
visual components of the Royal Aviation
Museum brand identity; its purpose

is to clearly and succinctly identify the
company. Its typography, colour, spacing
and arrangement are unique.




LOGO

Vertical Stacked

Variations

The Royal Aviation Museum
logo is available in a vertical,

horizontal and stacked ' ‘

version. In most cases,
the vertical or horizontal

version of the logo should R o Y A L R o Y A I_
be used. The stacked version
should be used it horizonta AVIATION MUSEUM AVIATION
space is limited. OF WESTERN CANADA MUSEUM
OF WESTERN CANADA

ROYAL
AVIATION MUSEUM
= OF WESTERN CANADA
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LOGO

Colour Usage

The Royal Aviation Museum
logo is available in the
following formats; colour,
reversed colour, black and

reversed.

Colour

—i—

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Black

=

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Reversed Colour

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Reversed

——

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA
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LOGO

Clearance
Space

In order to maximize visibility
and recognition, the Royal

AVIATION MUSEUM

,,,—:‘E 77777 QF WESTERN CANADA _ _ _ . _ I _ _
1/2 x = Clearance Space  1/2 x

Aviation Museum logo should

ROYAL B

have a minimum amount of

| ROYAL
AVIATION MUSEUM

. OF WESTERN CANADA _ . _ _ L _ _

. 1/2 x = Clearance Space : 1/2 x
elements that could hinder S L _ _

‘clearance’ around it. This
keeps the logo free of clutter
and unnecessary graphic

recognition and readability.
The following examples
provide a visual depiction of

the required clearance space.

Print Digital

Minimum Size | A\
——

To ensure recognition, the ROYAL ' ROYAL

ot AVIATION MUSEUM AVIATION MUSEUM
Royal Aviation Museum logo A EsTERN cammoa A ESTERN Canana

must adhere to minimum size

requirements. ROYAL 0.36" ROYAL 26
AVIATION MUSEUM . AVIATION MUSEUM pX.
—— OF WESTERN CANADA_ _ _ —— OF WESTERN CANADA_ _ _

n
ROYAL 0.87 ROYAL 62 px.
AVIATION AVIATION
MUSEUM MUSEUM
OF WESTERN CANADA _ _ _ _ N _ _ _ _ OF WESTERN CANADA _ _ _ _ N _ _ _ _
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LOGO

Legibility

Care should be taken
to ensure the logo

is legible against its
background at all
times. The following
examples illustrate
proper applications.

For signage and other printed collateral
materials, avoid applying the black
version of the logo on a dark-coloured
background. This rule does not apply
to clothing or other promotional
merchandise.

Never place the white version
of the logo on a light-coloured
background.

Never place the logo on a
busy or distracting photo
background.

Never place the logo on a
busy or distracting pattern
or textured background.

Incorrect Correct

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

——

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

e

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

——

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA
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LOGO

Improper use

No variation of the Royal
Aviation Museum logo other
than those outlined on page
seven should ever be used.
These examples provide a
visual reference of some
common misuses to avoid.

A

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Never skew any part of the logo
either vertically or horizontally.

A

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Never stretch the logo either
vertically or horizontally.

Never screen the colours
of the logotype or apply a
transparency effect.

A

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Never add a drop shadow
to the logo.

A

Royal Aviation Museum
of Western Canada

Never change the typeface
of any part of the logo.

EAS

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Never add an outline
to the logo.

——

ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

Never add a border or confine
the logo to a contained shape.

——

ROvAL
AVIATION Mysgy,

OF WESTERN CANADA

Never tilt the logo on an angle.

Never apply a different
colour to the logo.
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COLOUR

PMS

3025

CMYK:100/25/10/55
RGB: 1/79/110
HEX: O14f6e

PMS

71527

CMYK:10/10/20/0
RGB: 227/219/201
HEX: e3dbc9

PMS

032

CMYK: 0/93/76/0
RGB: 239/55/66
HEX: f4323f

PMS

123

CMYK: 5/20/90/0
RGB: 243/199/54
HEX: f3c736

Accessibility Tip

When applying colour
to text, ensure there
is enough contrast for

maximum legibility.




TYPOGRAPHY

Consistent typography is integral to the
success of our brand.



TYPOGRAPHY

Shentox is a display typeface
and should be used for
headlines, subheads or other
applications where type

is presented at a large size.

Interstate is a text typeface
and should be used for all body

copy, captions and sidebars.

Arial should be used for
internal material if Interstate

is not available.

OHENTOX

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890!"$%&

REGULAR | BOLD | ALWAYS UPPER CASE

Interstate

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!"$%&

Accessibility Tip

These typefaces were
chosen with accessibility
in mind. Use of typefaces
not specified in this guide
could lead to issues with

accessibility.
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TYPOGRAPHY

Accessibility

Royal Aviation Museum
should always aim to create
collateral that is accessible
to all, where everyone,
regardless of vision

impairment, can engage fully.

This means ensuring written

communication is accessible

by making collateral - both in
print and online - as readable
as possible.

Please keep in mind the
following guidelines
when producing any
Royal Aviation Museum
written communication.

Contrast: Use high-contrast colours
between text and backgrounds. Examples
of high-contrast are black on a white

or other light-coloured background; or
white text on a black or dark-coloured
background, provided the font-weight

is adequate.

Yes
High-contrast colours

No

Font Weight: Use fonts with medium
weight and avoid any fonts that use
extremely light strokes.

Yes
Adequate weight
No

Inadequate weight

Type Size: Always consider your audience
when selecting type size. Keep text large,
ideally a minimum of 10 point in print and
16 point for online applications.

Yes
Large enough to read
No

Too small to read

Uppercase vs. Lowercase: When setting
large blocks of copy, do not use italics or
uppercase letters.

Yes

A mix of uppercase and
lowercase letters makes large
blocks of text easier to read.

No

USE OF ALL UPPERCASE
LETTERS MAKES LARGE
BLOCKS OF TEXT DIFFICULT
TO READ.

Leading: Leading is the measurement of
space between lines of text. This space
should generally be at least 25%-30%
of the type size.

Yes

This sample features
adequate spacing between
the lines of text

No

Thi sam@lefeature% ¢
eIy g between

Letter Spacing: Do not crowd text.
Ensure generous spacing between
letters, especially in digital environments.

Yes
Adequate spacing of letters
No

Inadequate spacing of letters
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ROYAL
AVIATION MUSEUM

OF WESTERN CANADA

If you have questions related to any Royal Aviation Museum brand application,

please contact: Jason.Brandes@RoyalAviationMuseum.com



